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% 3 4t £ (n=622)
Variable Mean Std. Dev. Min Max Variable Mean Std. Dev. Min Max
Code 128.19 81.78 1 284 Comment 283.46 713.50 0 9986
Stage 1.90 1.00 1 4 Share 137.04 223.99 0 2181
Vote 31.32 37.99 0.23 281.18 Age 19.23 3.10 13 29
VP 2.05 2.37 0.15 25.45 Beauty 0.19 0.39 0 1
Search 31.36 62.32 1.27 556.25 Skill 3.14 1.47 1 5
Post 14.22 19.53 0 150 Rep 0.32 0.47 0 1
Reaction 2673.66 4475.70 0 43716 Korean 0.83 0.37 0 1
Like 2437.52 4187.23 0 43308
%4 PR TrdcE
Vote Search Post Reaction  Like Comment Share Age Beauty Skill Rep Korean
Vote 1
VP 0.4428 1
Search 0.28 0.5912 1
Post 0.449 0.4697 0.2742 1
Reaction 0.395 0.5082 0.33 0.6412 1
Like 0.3886 0.4985 0.3343 0.6087 0.9969 1
Comment 0.1933 0.2443 0.2167 0.2613 0.7539 0.7833 1
Share 0.3582 0.4438 0.186 0.6731 0.8116 0.7726 0.4753 1
Age -0.0614  -0.1501  -0.0838  -0.0559  -0.1538  -0.1522  -0.0979  -0.1597 1
Beauty 0.2665 0.3793 0.213 0.3598 0.3166 0.3033 0.1526 0.3386  -0.1488 1
Skill 0.1601 0.26 0.2094 0.0701 0.1645 0.1681 0.1591 0.1636 -0.118 0.0427 1
Rep 0.114 0.217 0.1239 0.1947 0.1129 0.0944 0.0396 0.1676 0.1095 0.0502 0.0726 1
Korean -0.0032  -0.0173 0.0435 0.0221  -0.0078 0.0076 0.0514  -0.0959 0.0465 0.0407 0.0336  -0.4989 1
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25 WEHRIEER | T E29HESES
Variables \Vote
) (2) 3 4) ©)

Search 0.084*** 0.080*** 0.080*** 0.11*** 0.11***

(0.023) (0.024) (0.024) (0.024) (0.023)
Post 0.72***

(0.076)
Reaction 0.0025***

(0.00034)
Like 0.0026***
(0.00036)
Comment 0.0055***
(0.0021)
Share 0.045***
(0.0068)

Age -0.015 0.22 0.20 -0.045 0.22

(0.45) (0.46) (0.46) (0.47) (0.46)
Beauty 9.77*** 13.8*** 14.3*** 19.5%** 12.9***

(3.69) (3.72) (3.71) (3.74) (3.79)
Skill 2.63*** 1.97** 1.96** 2.32** 1.82*

(0.93) (0.96) (0.96) (1.00) (0.97)
Rep 0.065 4.58 4.98 6.14* 3.90

(3.47) (3.50) (3.51) (3.62) (3.54)
Korean -2.49 1.25 1.04 1.02 3.03

(4.24) (4.33) (4.33) (4.49) (4.36)
Constant 10.7 6.70 7.28 13.2 5.51

(9.71) (10.0) (10.0) (10.3) (10.1)
Observations 622 622 622 622 622
R-squared 0.247 0.207 0.205 0.149 0.197

Notes_Titles Standard errors in parentheses *** p<0.01, ** p<0.05, * p<0.1
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26 WEFHAE|TEIREES
Variables VP
) (2) 3 4) ©)

Search 0.017*** 0.016*** 0.016*** 0.018*** 0.018***

(0.0012) (0.0012) (0.0012) (0.0012) (0.0011)
Post 0.031***

(0.0038)
Reaction 0.00014***

(0.000017)
Like 0.00015***
(0.000018)
Comment 0.00024**
(0.00010)
Share 0.0027***
(0.00033)

Age -0.053** -0.038* -0.039* -0.054** -0.037*

(0.022) (0.022) (0.022) (0.023) (0.022)
Beauty 1.04*** 1.11%** 1.15%** 1.46%** 1.05%**

(0.19) (0.18) (0.18) (0.19) (0.18)
Skill 0.20*** 0.17*** 0.17%** 0.19%** 0.16%**

(0.047) (0.047) (0.047) (0.049) (0.047)
Rep 0.53*** 0.69*** 0.71%** 0.79%** 0.64***

(0.17) (0.17) (0.17) (0.18) (0.17)
Korean 0.011 0.16 0.15 0.16 0.27

(0.21) (0.21) (0.21) (0.22) (0.21)
Constant 1.09** 0.80 0.84* 1.20** 0.71

(0.49) (0.49) (0.49) (0.51) (0.49)
Observations 622 622 622 622 622
R-squared 0.511 0.519 0.515 0.464 0.514

Notes_Titles Standard errors in parentheses *** p<0.01, ** p<0.05, * p<0.1

5-16



27

W 4 F ROk X R R T

Variables \Vote
1) (2) 3
RE FE RE FE RE FE
Search 0.12*** 0.10%** 0.12%** 0.13*** 0.12%** 0.13***
(0.020) (0.025) (0.021) (0.025) (0.021) (0.025)
Post 0.68*** 0.24***
(0.065) (0.079)
Reaction 0.0021*** 0.0012***
(0.00029)  (0.00029)
Like 0.0021*** 0.0013***
(0.00031) (0.00031)
Comment
Share
Age 0.030 0.21 0.19
(0.37) (0.39) (0.39)
Beauty 12.1%** 16.4*** 17.0***
(3.08) (3.15) (3.16)
Skill 2.82%** 2.24%** 2.24%**
(0.78) (0.82) (0.82)
Rep 1.07 5.54* 5.89**
(2.89) (2.97) (2.98)
Korean -1.96 1.66 1.50
(3.52) (3.65) (3.67)
_Istage 2 36.2%** 34.5%** 35.7*** 33.0*** 35.8*** 32.9%**
(2.68) (2.38) (2.81) (2.39) (2.83) (2.39)
_Istage 3 -13.5%** =27 .5%** -14 . 5%** -29.5%**  _14.0*** -29.4%**
(3.39) (3.09) (3.54) (3.04) (3.56) (3.03)
_Istage 4 -6.19 -18.7***  -3.55 -21.6*%**  -2.87 -21.7%**
(4.34) (3.89) (4.53) (3.96) (4.54) (3.96)
Constant 0.13 21.2%** -2.70 21.7%** -2.05 21.7%**
(8.09) (1.88) (8.48) (1.66) (8.51) (1.65)
Observations 622 622 622 622 622 622
R-Squared 0.485 0.619 0.439 0.626 0.434 0.627
Number Of Code 284 284 284 284 284 284
Hausman test 61.60*** -181.76 -163.68
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17 @R ECE KK AR U RS ()

Variables \Vote
(5) (6)
RE FE RE FE
Search 0.14*** 0.14*** 0.14*** 0.12***
(0.022) (0.026) (0.021) (0.025)
Post
Reaction
Like
Comment 0.00054*** 0.0064***
(0.0018) (0.0018)
Share 0.046*** 0.017***
(0.0057) (0.0059)
Age -0.064 0.28
(0.40) (0.38)
Beauty 21.5%** 14 5***
(3.20) (3.15)
Skill 2.64*** 2.02**
(0.85) (0.81)
Rep 6.97*** 4.61
(3.08) (2.94)
Korean 2.04 3.44
(3.80) (3.61)
_Istage 2 38.2*** 32.4*** 36.6*** 34,.3***
(2.95) (2.45) (2.76) (2.39)
_Istage 3 -13.7%** -29.8*** -16.5*** -29.4%***
(3.68) (3.06) (3.51) (3.07)
_lIstage 4 2.60 -19.6*** -4.69 -19.4%**
(4.62) (3.90) (4.49) (3.93)
Constant 2.72 22.8*** -5.58 22.3%**
(8.78) (1.58) (8.41) (1.71)
Observations 622 622 622 622
R-Squared 0.393 0.622 0.452 0.618
Number Of Code 284 284 284 284
Hausman test -142.85 1768.39***
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Variables VP
1) (2) 3
RE FE RE FE RE FE
Search 0.012***  0.0035**  0.012*** 0.0038**  0.011*** 0.0038**
(0.0011) (0.0016) (0.0011) (0.0016) (0.0011) (0.0016)
Post 0.023***  0.0055
(0.0035) (0.0051)
Reaction 0.00011*** 0.000012
(0.000015) (0.000019)
Like 0.00012*** (0.000012
(0.000016) (0.000021)
Comment
Share
Age -0.053*** -0.041** -0.042**
(0.020) (0.020) (0.020)
Beauty 0.88*** 0.92%** 0.94***
(0.16) (0.16) (0.16)
Skill 0.14%** 0.12%** 0.11***
(0.042) (0.042) (0.042)
Rep 0.49%** 0.61*** 0.63***
(0.15) (0.15) (0.15)
Korean 0.079 0.19 0.18
(0.19) (0.19) (0.19)
_Istage 2 0.18 0.13 0.11 0.12 0.11 0.12
(0.14) (0.15) (0.14) (0.16) (0.14) (0.16)
_Istage 3 0.90*** 0.71%** 0.85*** 0.68*** 0.87*** 0.68***
(0.18) (0.20) (0.18) (0.20) (0.18) (0.20)
_lIstage 4 2.98*** 2.89*** 2.94%** 2.87%** 2.97%** 2.87%**
(0.23) (0.25) (0.23) (0.26) (0.23) (0.26)
Constant 1.02** 1.42%** 0.82* 1.47%** 0.84* 1.47%**
(0.43) (0.12) (0.43) (0.12) (0.43) (0.12)
Observations 622 622 622 622 622 622
R-Squared 0.620 0.379 0.627 0.378 0.626 0.378
Number Of Code 284 284 284 284 284 284
Hausman test -5.48 118.11*** 126.57***
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Variables VP
(5) (6)
RE FE RE FE
Search 0.013*** 0.0030* 0.013*** 0.0039**
(0.0011) (0.0017) (0.0011) (0.0016)
Post
Reaction
Like
Comment 0.00026*** -0.000096
(0.000090) (0.00012)
Share 0.0020*** 0.00055
(0.00030) (0.00038)
Age -0.053*** -0.042**
(0.020) (0.020)
Beauty 1.16*** 0.90***
(0.16) (0.16)
Skill 0.13*** 0.11***
(0.043) (0.042)
Rep 0.68*** 0.59***
(0.16) (0.15)
Korean 0.18 0.27
(0.19) (0.19)
_Istage 2 0.18 0.17 0.18 0.12
(0.15) (0.16) (0.14) (0.15)
_Istage 3 0.88*** 0.70*** 0.77*** 0.67***
(0.19) (0.20) (0.18) (0.20)
_Istage 4 3.26%** 2.95%** 2.97*** 2.85%**
(0.23) (0.25) (0.23) (0.25)
Constant 1.09** 1.53*** 0.76* 1.42%**
(0.45) (0.10) (0.44) (0.12)
Observations 622 622 622 622
R-Squared 0.598 0.379 0.620 0.381
Number Of Code 284 284 284 284
Hausman test 439.10*** 10.21*
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