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The purpose of the class is twofold. Theoretical bases are
provided in order to gain insight into the issue “ how people
get persuaded.” In addition to acquiring knowledge of
persuasion, it is also important to develop ability to apply
such knowledge toward communication goals. To
accomplish the prescribed objectives, we will delve into
academic writings of persuasion theories and research, and
adapt what we ’ ve learned to what we observe in every day
life. The focal subjects that we ” 1l deal with throughout the
semester are outlined below. 1. & & (Attitude) #2138 Ik
(Persuasion) A. £ & R E | : TBAMEARGOHERF (1)
4t (Functions) (2) ;A& (Measures) B A& & 45454240
(Structural Models) : (1) 43 & & ##4F (Belief and
evaluation) (2) f& & #1474 (Attltude and behavior) I1. 2} ik

3224 (Theories of Persuasion): € & i %¢ (Attitude Change)
A Bg s (1) 18 {Eﬁ}a FE% (Value Expectancy Theory)
(2) 384n R Fozk 32 25 (Cognitive Dissonance Theory) B. g &

Az (1) 28 %ﬁp}iﬁ’% 3% 24 (Cognitive Responses Theory) (2) £
%) & 32 A2 32 25 (Dual-Processing Theories) a. & 2.7 g8 14
}ff—éﬂ (ELM) b. 32 &— & & 41 (HSM) (3) 4F 2 & #2351 R 22
A a. T8 [ i 47 ¥ 3% (Inoculation Theory) b. 48 % 3%k
(Narratwe Persuasion) I1I. 3¢ jkA% 35—k T F &
(Determining Factors) A. 2 & (Message) : g & 78 (1) Rk
(Source) (2) LA (Text) : | Z(content)&amp;F KX (form) B.
1A %¢ £ & (Individual Differences) : a7 &% 18 C. 1535
(Context) : AT H &7 (1) HAFKIT (2) AIKIT + ABHK
14 ~ S EERE ~ 4L IV. Jde #2370 ik (Resistance and
Persuasion) A. 336 3% ik (Resistance to Persuasion) B. # Ak
Ik 314E (Overcoming Resistance)
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